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Experience, Knowledge, Insight & Journalistic Excellence:

A unique editorial staff
A few key characteristics distinguish Public Utilities Fortnightly’s editorial staff from those of all other industry
publications. The secret to our success is that we’ve assembled a veritable Dream Team of experienced journalists
and experts in energy policy and regulation.

Our staff brings expertise in economics, finance and law. Two of our editors have law degrees and one was a
senior official at a state regulatory agency. Two have in-depth financial reporting and analysis experience. 

Most importantly, our editorial staff has been covering the industry for decades. It takes quality people to make
a quality magazine. After you read Public Utilities Fortnightly, we think you’ll agree.



Bruce W. Radford, Publisher
Bruce W. Radford is Publisher of Public Utilities Reports, Inc. He received his B.A. in
Economics from the University of Virginia, a J.D. from Wake Forest University and his
Master of Laws, Taxation from Georgetown University Law Center. Radford has been
on the staff since 1981 and has contributed to Public Utilities Reports’ case reporter
service, CD-ROM legal products and news letters. A noted commentator on regulatory
and business issues, Radford is a sought-after moderator and panelist at industry
conferences. Radford’s insights into utility deregulation have been quoted in the Wall
Street Journal, Los Angeles Times and in Newsweek. radford@pur.com

Michael T. Burr, Editor-in-Chief
Michael T. Burr is Editor-in-Chief for Public Utilities Fortnightly, and has been
covering utility trends since 1989. Before joining Fortnightly’s editorial staff in 2001,
Burr was the editor of Telecom Business magazine, Electric Light & Power magazine
and Independent Energy magazine. He is a frequent public speaker, and has been
interviewed by such media as CNBC, the Wall Street Journal and the New York
Times. Burr’s analysis has covered many subjects — from smart-grid development to
ratemaking trends. His journalism work has appeared in numerous business and
consumer publications, including Scientific American, Oil & Gas Journal, Inside
Counsel and Motorcyclist. burr@pur.com

Phillip S. Cross, Legal Editor
Phillip Cross, legal editor for Public Utilities Fortnightly, also edits PUR Utility
Regulatory News and PUR Database, a compilation of leading state public utility
commission (PUC) decisions. He holds a J.D. and a B.S. in Political Science. Cross
specializes in state PUC decisions, FERC and FCC rulings, and state and federal court
rulings regarding regulated utilities. He has been on staff since 1984. pcross@pur.com

Scott M. Gawlicki has
worked for more than
20 years as a freelance
business journalist spe-
cializing in energy, in-

vestment banking, technology and
law. His work has appeared in such
publications as Electric Light & Power,
Investment Dealer’s Digest and Inside
Counsel magazines.
s.gawlicki@excite.com

John A. Bewick, 
former environmental
secretary for the 
Commonwealth of
Massachusetts, has

more than 35 years of experience spe-
cializing in environmental compliance
and nuclear policy issues. He holds a
degree in physics from Cornell, a Mas-
ters in nuclear science from the Uni-
versity of Michigan, and MBA and
PhD degrees from Harvard University.
jbewick@verizon.net

Alyssa Danigelis is
Fortnightly’s contribut-
ing editor based in
Denver. She graduated
from Mount Holyoke

College and Columbia University’s
journalism school. Her writing about
technology, sustainability, and entre-
preneurship has been featured in Fast
Company, Inc., Technology Review,
GOOD Magazine, and Discovery News.
Alyssa has been covering distribution
automation and data analytics trends
for Fortnightly since 2010.

Contributing Editors



Tips for Contributors
• Start with a question, not a conclusion. Readers like articles that explore a controversial

issue — a strategic question with two or more sides. Look at all sides of the question.
Analyze the question using the framework of a recognized discipline, such as
economics, law, regulation, engineering or finance.

• Share war stories. Readers love articles with gossip, especially those that give a personal
point of view based on the author’s experiences and show that the author has served on
the front lines. Experiences offer perspectives others often find compelling. Be sure to
recount real events and happenings, with quotes from real people and companies
identified by name, if possible.

• Report concrete facts. Put on a journalist’s hat. Identify concrete facts and answer the
questions: who, what, when, where, why and how? If you wish to write about business
services and practices, then please list and identify real companies by name. Explain
and list who’s doing it, who isn’t and why.

• Shy away from committee opinions. We believe in making space available for real people
to express real opinions. We publish op-ed pieces, but usually only those with a single
author — not a committee or group of authors. When a company, industry or
institution gives an opinion, it becomes a lobbying effort that demands equal time
from opponents.

• No “win-win” solutions. We like controversy and ambiguity. There are no clearcut
answers; not everything works for every company. Readers want to know about
winners and losers.

• Let the reader decide. We prefer not to publish articles that purport to tell utilities
“what they need to do,” especially when the author has no direct experience. Also,
advice must come early or the moment is lost. For example, we see no value in an
advice column that tells utilities to get into the appliance sales and repair business,
because some utilities are already doing that in the real world.

• Learn from Dilbert. Recall the Dilbert cartoon where the boss forces an errant worker to
go to the blackboard and write 100 times: “We will leverage our synergies.” Simple
English works 100 times better than jargon.



Submission Guidelines
Fortnightly’s editorial staff welcomes article contributions for Public Utilities Fortnightly and related publications, Fortnightly’s
Spark, and Fortnightly.com White Papers. For our current, detailed submission guidelines, please email the editor at
burr@pur.com.

General Guidelines
■ Length: 1,500 to 5,000 words for

Fortnightly articles, 1,000 to 2,500
words for Fortnightly’s Spark submis-
sions; 5,000 to 20,000+ words for
Fortnightly.com White Papers.

■ Figures: We welcome artwork for all
article submissions, including high-
resolution photos, charts, tables, etc.
All charts must be submitted in na-
tive-file format (i.e., XLS or PPT).

■ Deadlines: Fortnightly magazine
works about two months ahead of
the cover date. For example, we need
final abstracts/outlines by October 1
for December issue articles, with a
submitted draft deadline of October
15. Deadlines for Spark and Fort-
nightly.com content are more flexi-
ble. Don’t hesitate to contact us at
any time with article proposals or
submissions.

■ Format: We prefer articles submitted
in Microsoft Word (.docx) format,
with minimal formatting – i.e., sin-
gle column, no header or footer, no
bold, italic or underlined typeface.

■ Structure and Style: Most of our 
articles are written in a business-
feature structural format, in third-
person present tense. Fortnightly
adheres to Associated Press style,
with some variation for industry-spe-
cific terminology and usage. We
apply modern business-feature jour-
nalism editorial style, with a prefer-
ence for simple sentence structure
using active verbs and clear, transpar-
ent writing.

Editorial Requirements
■ In-Depth Analysis: Fortnightly’s

readers are experts in the U.S. 
electric and gas utility industry, 
and that means our authors and 
editors also must be experts in the
industry. The most successful article
submissions provide in-depth, 
expert analysis into current trends
in investor-owned utility regulation,
finance, business strategy and/or
operational technology.

■ Strong Point of View: Our readers
appreciate the thought leadership 
and perspectives of individual 
authors who write for Fortnightly.
Our most popular articles address
difficult controversies, directly and
succinctly, and are written by au-
thors who have a strong and well-
informed point of view.

■ Exclusive Content: As a paid-sub-
scription publication, Fortnightly
only publishes original, exclusive
content. Exception: occasionally 
we’ll publish an exclusive excerpt or
adaptation of another work. We 
usually reject simultaneous 
submissions and offers to re-publish
articles already published elsewhere.

■ Editorial Integrity: We seek articles
that provide objective and thought-
ful analysis of industry issues and
trends. We avoid articles written to
promote the author’s company,
products or services. We usually
avoid company or association posi-
tion papers.

Process
■ Query: Most articles start with an

idea, abstract or outline emailed to
the editor (burr@pur.com). Fort-
nightly’s staff considers each pro-
posal based on our editorial needs
and the interests of readers, and 
offers guidance and suggestions to
help ensure final submissions will
work for the magazine.

■ Follow Up: Email queries and 
submissions are strongly preferred.
But because Fortnightly receives 
a high volume of submissions, 
we might not respond to your 
first inquiry immediately. Feel 
free to follow up via email and 
also by telephone to make sure
your inquiry isn’t lost in the pile.
Be persistent.

■ Editing Policy: Once an article 
is finalized by the author and 
accepted for publication, our 
editors edit for length and style, 
and provide the author with an 
opportunity to review and correct
our markup.

■ Letters, People and Products:
Email letters, comments and 
personnel announcements to
burr@pur.com and product and
contract announcements to 
neutral@pur.com for possible 
publication in our People, Letters
and Vendor Neutral departments.


