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Exclusive reach to the executive suite
Public Utilities Fortnightly magazine sets itself apart
by delivering on one clear objective: to satisfy the ed-
itorial needs of our core readers – utility decision
makers. Utility management, regulatory leaders, and
finance executives have relied on Fortnightly’s unbi-
ased and insightful coverage of critical issues for more
than 80 years.

Several other publications claim to reach our target
market. Yet our subscribers continue to pay for their
Fortnightly subscriptions, because they value Fort-
nightly’s unique blend of commentary and analysis.
In fact, while other publishers give away their con-
tent, Fortnightly recently raised its subscription
prices. Even at double our previous rates, our content
is an incredible value.

As you page through this year’s media kit, you will 
notice several new opportunities to reach Fortnightly
subscribers in new and exciting ways. We have a full
range of programs, from introductory ones for small
first-time advertisers, to complete multimedia mar-
keting programs for our Fortune 500 sponsors. Take
some time to get to know today’s Fortnightly. And
let us help you reach your most important prospects.
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Highlights for 2013
Brand New Fortnightly.com – To meet the needs of our online readers and marketers alike, we spent
the past 18 months completely redeveloping our online presence. It went live June 2012 and allows
readers to easily search our vast database of online content. More readers, spending more time on the
site, mean more activity for our marketers’ online assets.

Sponsored Multimedia Topic Centers – Do you have white papers, videos or webcasts that need the
attention of utility executives?  Showcase these assets by including them alongside Fortnightly’s exclusive
multimedia content. Our sponsored topic centers allow markets to directly interact with readers in a
very personal way on the subject matter of their choice.

Directory of Service Providers – This annual staple of Public Utilities Fortnightly becomes a dynamic
online resource in 2013. This special feature will continue to be published in our July issue, but those
who choose enhanced listings also will appear in our exclusive online directory on Fortnightly.com.

Package Discounts – Fortnightly continues to add new and exciting marketing opportunities to its
offerings. Packages that combine our most desired offerings allow our sponsors to reach prospects with
a customized, high-value marketing effort. See the rate card section of the media kit for details on avail-
able packages.


